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Gold rush becomes a sprint

N SUNDARESHA o0~
SUBRAMANIAN & » 3
Mumbai, 25 September

he rush for gold

seems to be keeping

pace with the sharp
increase in prices of the
yellow metal.

' Consider this: India Post
is targeting to cash on the
Diwali season and sell
about one tonne of coins in
the next two months alone. A
During the whole of last 3
year, India Post sold (9 A
around half a tonne. i W, & N :
Around 700 post offices While there has been a rise already, consumers are
across the country would expecting even higher gold prices. PHOTO: BS
sell gold coins this year. In
2009-10, around 25,000 success,” says Ajay Mitra, for the festival season.
investors purchased gold managing director-India, “India Post has added 200
coins from 500 outlets. This World Gold Council outlets this year. Many,
year, the number is already (WGC). WGC s planning are in the South. We are
40,000. elaborate campaigns expecting good sales
“While the price has across the media and on- through this channel,

been going up (it ended last ground promotions too,” says Mitra.
week at 726,860 per 10g), : ing October 1. Over the last decade,
consumers are expecting India Post, which gold has been one of the
even higher prices. We recently got into the best investments for the
anticipate the festival selling of gold coins, has Indian retail investor.
season to be a roaring also ramped up capacity Turn to Page 6




an. “Even irrespective of
performs in a very robust

sto goaway
consumption of the most
netal rises, concerns about

Te

ally, vaults holding bullion have

been fast filling up. The Swiss Pre-

cious Metals bullion vault in the 7.4~
FreePort has seen

acre
demand rise this year.

Some reports say investors are
interested in paying up to 1 per cent
of the value of their gold holdings
just to ensure they remain secure.
Most local banks are running out of

-~ safety lockers, especially in cities.

However, Mitra says security is
not as big a concern in smaller cen-
tres. “The crime rates are not as
high as the big cities, Therefore, de-
mand for safekeeping has not aris-

some sporadic voices. =
“people in the rural areas like to

deal in gold. Gold and land are tra-

ditional stores of value and they pre-

- fer to keep their money in these

rather than paper instruments,”

an official. v
With a good monsoon this year,
rural demand is likely to remain ro-
bust, says Prithviraj Kothari of Rid-
dhi Siddhi Bullion. “Demand in ru-

lob- ral areas will peak after Diwali,

when the new crops come to-th‘a‘!
market,” he says. But, coin sales a d
still a fraction of the total demand. |
Kothari says three-fourths of the
demand still comes from j "
and the rest from coins and bars. Mi-_
deGCalm?minsmd rs
where people use these forms of
metal as an accumulator to convert
them to jewels as and when the need
arises. W
Mitra says traditionally rural af-'
eas and smaller towns have
major consumers of gold. “Mo
than 60 per cent of India’s (
comes from these centres. But, no
much is known as the business is_
concentrated in some family- '

with large networks have
penetrated these areas, which is cre-
ating news flow.” “While the price

 jewellery shops. In recent times,

‘and prevailing high interest rates

may keep off investors looking at-

one-year returns, demand will be

kept high by the festival season and
the marriage season that will fq‘ﬁ

low,” says Kothari. o7



